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Overview and Summary report

The 1st North American Social
Marketing Conference
World Social Marketing partnered with the Social Marketing
Association of North America to host the first North American
Social Marketing Conference. This was the first of many
gatherings across the region bringing together practitioners
and researchers from diverse disciplines and sectors to share
knowledge, learn new skills, and develop networks.
This conference brings together academics and practitioners
from across the continent in social marketing and behaviour
change, and focuses on using marketing tools and principles
to create positive social change in areas such as public health,
conservation, climate change and safety. This event
showcased the latest and greatest examples of Social
Marketing and behaviour change communication from across
North America.

Our committee
A huge thanks goes out to our steering committee for the 1st North American Social Marketing Conference. The committee was comprised
of social marketing experts from across the United States and Canada, who came together to help with programming and promotion to
ensure the conference was a success.

Our sponsors
World Social Marketing would like to thank our sponsors,
Rescue | The Behaviour Change Agency and Changemakers.
The financial assistance provided by these organizations has
made this event possible.
We would also like to thank our supporters, whose assistance
has allowed us to create a successful first event in North
America.
Image: Keynote presentation from Jeffrey Jordan, President
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What is Social Marketing?
Social marketing is NOT… social media / social networking
Social marketing is a planning and management discipline that has been around
since the 1970’s….

Essentially, social marketing is the use of marketing to create or
enhance positive change in our communities.
It helps public and private bodies develop activities aimed at changing or
maintaining people’s behaviour for the benefit of individuals and society as a whole.
Combining ideas from commercial marketing and the social sciences, social
marketing is a proven tool for influencing behaviour in a sustainable and costeffective way.

The Conference in Numbers
- 150 Delegates from 12 nations around the
world
- 85% of delegates from within North America
- Presentations and delegates from on North
America, from Mexico to Northern Canada
- 41 breakout sessions including:
- Special Panel Session: Shifting Travel
Behaviour
- Special Panel Session: Focus on
Evaluation
- Invited sponsor presentations from:
Rescue and Changemakers
- 36 peer reviewed presentations from the
Social Marketing community

Discussing Strategies for New
Public Health Threats
The legalisation of marijuana, access to opioids and marketing
of vaping products are newer issues that public health
professionals are dealing with. In addition to the keynotes by
Jeffrey Jordan of Rescue and Sandra Donatucci and Daniel
Morier of Health Canada there were 9 other presentations that
focused on research or case studies in one of these areas.
The geographic focus of this conference allowed for space to
focus on issues that are particularly prevalent in North America,
and learn from each other to to help curb related behaviours
and encourage healthy and safe decisions
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Content Highlights
• Presentations on programmes from across North America; from The Global Smart Drinking Goals in Zacetecas, Mexico, to Serving
Underserved Populations: A Northern Experience, a panel discussing projects from across northern Canada.

• Sessions for people who are new to social marketing; such as the panel chaired by Jay Kassirer discussing the similarities and
differences between social marketing, design thinking and behavioural economics

• Sessions for experienced social marketing professionals; such as the interactive session led by Sharyn Rundle-Thiele from Griffith
University, Advancing social marketing: Putting theory into practice

• A diverse range of topics presented through a social marketing lense; from encouraging pro-environmental tourism, the constructs of
financial distress, and anti-discrimination campaigns.

Remembering Jim Mintz
Earlier this year, NASMC committee member Jim Mintz passed away. Jim was a pioneer and strong proponent for social marketing. Jim was the
Director of Marketing and Corporate Communications at Health Canada, and most recently co-founded and was Managing Partner of the Centre
of Excellence for Public Sector Marketing.
In honour of Jim, SMANA founded a scholarship program for students and young professionals in the field of social marketing to support their
attendance at the Conference. This year, 4 recipients were honoured at the North American Social Marketing Conference.
Image: From L to R – Sandra Paredes with recipients Helene Itzeck, Laura Henderson, Julie Cook and Abigail Vanover

Delegate feedback
ü80% of delegates rated the content presented at the
event as either Very Helpful or Extremely Helpful
ü94% of delegates found the overall organization of
the event either Good or Excellent

“I really appreciated that things
happened on time. Thank you. There
was almost too much great content. I
think this could have been a longer
conference… But overall, it was a great
conference. Well done and thank you!”

Where to next?
SMANA and Fuse Events are looking for future locations for the next North American Social Marketing Conference. If you are interested in bringing
the event to your city, or supporting the event in another way please contact us. We are always looking for future opportunities.

North American Social Marketing Conference: NorthAm@fuseevents.org

Resources
Conference Presentations
Download the slides which NASMC presenters have kindly offered
to share at the link below.
https://www.dropbox.com/sh/3papmfbkve60dz2/AADeRc6SLkIoz
wUztLkJbnfQa?dl=0

Conference Programme
Review the conference programme by visiting the event
webpage. https://wsmconference.com/ottawa-2019

Newsletter
Get all of the latest news and updates in the social marketing
community by signing up to our newsletter.
http://bit.ly/WSMCsignup

Website
Keep up to date with future events, including ESMC 2020 and
WSMC 2021 on our website.http://wsmconference.com/

Managed and Produced by
Fuse Events
Fuse exists to create positive social change by
producing events with people and organisations
with world changing ideas. We’re a social
enterprise, and in order to fulfil our ambitions we
provide a high quality, day to day service to our
clients, culminating in a seamless, professional
event experience.
Let’s work together. Find out more about us on
our website or drop us a line at
info@fuseevents.org
fuseevents.org

